hershey's sign language commercial
2022

hershey's sign language commercial 2022 marked a significant milestone in
inclusive advertising by spotlighting the deaf and hard-of-hearing community
with heartfelt storytelling and authentic representation. This innovative
campaign showcased Hershey’s commitment to diversity and accessibility,
utilizing American Sign Language (ASL) to communicate its message. The
commercial not only enhanced brand visibility but also fostered a deeper
emotional connection with a broader audience. Through a blend of creative
visuals and genuine emotion, Hershey’s effectively conveyed its values while
raising awareness about the importance of inclusivity in media. This article
explores the background, production, impact, and reception of the Hershey's
sign language commercial 2022, offering insights into its cultural
significance and marketing success. Readers will also find an analysis of the
advertising strategies involved and the broader implications for inclusive
campaigns in the industry.
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Background and Purpose of the Commercial

The Hershey's sign language commercial 2022 was launched as part of Hershey’s
ongoing efforts to promote inclusivity and embrace diversity within its
advertising campaigns. Recognizing the underrepresentation of the deaf and
hard-of-hearing community in mainstream media, Hershey’s aimed to create a
commercial that not only advertised its products but also celebrated
accessibility and communication diversity. The campaign aligned with the
company's broader corporate social responsibility goals, emphasizing empathy
and connection. The commercial’s purpose was twofold: to highlight Hershey’s
products in a unique and engaging manner and to demonstrate respect and
acknowledgment for a community that often faces barriers in everyday
communication.



Historical Context of Inclusive Advertising

Inclusive advertising has gradually gained momentum in the 21st century, with
brands seeking to reflect the diversity of their consumer base. The Hershey's
sign language commercial 2022 fits into this evolving trend by focusing on
accessibility through sign language, a critical communication tool for
millions of individuals. This approach underscores the importance of
representation and challenges traditional advertising norms that often
exclude disabled communities. Hershey'’s initiative can be seen as part of a
larger movement toward socially conscious marketing that prioritizes
authenticity and inclusivity.

Objectives Behind the Campaign

The campaign's primary objectives included:

e Raising awareness about the deaf and hard-of-hearing community.

e Promoting Hershey’s as a brand that values inclusivity and
accessibility.

e Innovating advertising by integrating sign language as a core
communication element.

e Building emotional resonance through storytelling that transcends spoken
language.

e Encouraging other brands to adopt more inclusive marketing practices.

Creative Elements and Production Details

The Hershey's sign language commercial 2022 featured a carefully crafted
blend of visual storytelling and subtle branding. The production team
collaborated closely with experts in American Sign Language to ensure
accuracy and cultural sensitivity. The commercial’s design emphasized clarity
and warmth, using close-ups and expressive gestures to convey the narrative.
Color schemes and background music were chosen to complement the non-verbal
communication without overshadowing it.

Collaboration with the Deaf Community

To authentically represent sign language, Hershey’s enlisted deaf actors and
consultants who contributed to the script and performance. This collaborative
approach ensured that the commercial resonated with the target audience and
avoided common pitfalls such as misinterpretation or tokenism. The



involvement of the deaf community was pivotal in creating a campaign that was
both respectful and impactful.

Visual and Audio Design Choices

The commercial utilized a minimalist visual style to keep focus on the sign
language interpretation. Soft lighting and neutral backgrounds helped
highlight the hands and facial expressions, which are essential components of
ASL. The audio design was intentionally sparse, incorporating gentle
instrumental music that supported the emotional tone without distracting from
the signing. These creative decisions enhanced the accessibility and
emotional depth of the commercial.

Use of American Sign Language and Accessibility

The integration of American Sign Language in the Hershey's sign language
commercial 2022 was a defining feature that set it apart from typical
advertisements. ASL was not merely an add-on but the primary means of
communication within the commercial, allowing viewers to experience the
message through a visual language that many are familiar with or eager to
learn about. This approach underscored Hershey’s commitment to accessibility
and inclusive communication.

Sign Language as a Communication Medium

American Sign Language is a rich, complex language with its own grammar and
syntax, used by a large portion of the deaf community in the United States.
By centering ASL in the commercial, Hershey'’s acknowledged the importance of
non-verbal communication and the need for media to be accessible in multiple
forms. This choice also helped break down barriers, inviting hearing
audiences to engage with sign language and fostering greater awareness.

Accessibility Features and Considerations

In addition to featuring sign language, the commercial incorporated other
accessibility features such as clear captions and visual cues. These elements
ensured that the message was inclusive of various audiences, including those
with partial hearing loss or non-signers who rely on subtitles. Hershey’s
attention to accessibility extended beyond just the commercial itself,
reflecting a holistic approach to inclusive communication.

Impact on Audience and Community

The Hershey's sign language commercial 2022 generated a positive response



from both the deaf community and the general public. It served as a powerful
example of how brands can connect meaningfully with diverse audiences through
thoughtful representation. The commercial fostered a sense of validation and
visibility for deaf individuals, while also educating hearing audiences about
the significance of sign language.

Community Reception and Feedback

Many members of the deaf and hard-of-hearing community praised Hershey’'s for
its respectful and genuine portrayal of ASL. The commercial was seen as a
step forward in inclusive advertising, helping to reduce stigma and promote
understanding. Social media platforms and community forums featured
discussions highlighting the commercial’s emotional impact and cultural
relevance.

Emotional and Social Influence

Beyond marketing, the commercial contributed to broader social conversations
about accessibility and representation. It encouraged empathy and inspired
other brands to consider similar initiatives. The emotional storytelling,
combined with the use of sign language, helped bridge communication gaps and
foster a deeper sense of connection among diverse viewers.

Marketing Strategy and Brand Positioning

The Hershey's sign language commercial 2022 was strategically designed to
enhance the brand’s image as socially responsible and forward-thinking. By
embracing inclusivity, Hershey'’s positioned itself as a leader in ethical
marketing practices. This strategy aimed to strengthen customer loyalty and
attract a wider demographic by aligning brand values with consumer
expectations for diversity.

Target Audience and Reach

The campaign targeted not only the deaf and hard-of-hearing community but
also advocates for inclusivity, families, and socially conscious consumers.
The use of sign language expanded the commercial’s reach into previously
underserved markets, while the emotional narrative appealed broadly to
viewers seeking authentic brand experiences. The campaign was distributed
across multiple platforms, including television, digital media, and social
networks, maximizing exposure.



Integration into Broader Marketing Initiatives

The sign language commercial was part of a larger series of inclusive
marketing efforts by Hershey’s, which included diverse casting, accessible
packaging, and community engagement programs. This integrated approach
reinforced the brand’s commitment to accessibility and helped build a
cohesive identity centered on empathy and social impact.

Reception and Critical Response

The Hershey's sign language commercial 2022 received acclaim from marketing
experts, advocates, and consumers alike. Critics highlighted the campaign’s
originality, cultural sensitivity, and effectiveness in promoting inclusivity
through advertising. The commercial was frequently cited in discussions about
best practices for representing disability in media.

Industry Recognition and Awards

The commercial garnered several industry awards recognizing its creative
approach and social impact. These accolades underscored the significance of
the campaign within the advertising community and encouraged other brands to
prioritize diversity and accessibility in their messaging.

Critiques and Areas for Further Improvement

While the commercial was widely praised, some critiques suggested ongoing
opportunities for deeper engagement with the deaf community beyond
advertising. Suggestions included increased involvement in product
development, community partnerships, and consistent representation across all
brand communications. Such feedback highlights the evolving nature of
inclusive marketing and the need for sustained commitment.

Frequently Asked Questions

What is the Hershey's sign language commercial 2022
about?
The Hershey's sign language commercial 2022 features a heartwarming story

that highlights inclusivity and the use of American Sign Language (ASL) to
connect people through the joy of sharing Hershey's chocolate.



Why did Hershey's create a sign language commercial
in 20227

Hershey's created the sign language commercial in 2022 to promote inclusivity
and raise awareness about the deaf and hard-of-hearing community, showing
their commitment to diversity and accessibility.

How was sign language incorporated in the Hershey's
2022 commercial?

In the commercial, actors use American Sign Language to communicate their
messages, demonstrating how Hershey's chocolate can bring people together
regardless of hearing ability.

What impact did the Hershey's sign language
commercial have after its release in 20227?

The commercial was praised for its positive representation of the deaf
community and its inclusive message, sparking conversations about
accessibility and inspiring other brands to consider similar inclusive
advertising.

Where can I watch the Hershey's sign language
commercial from 20227

The commercial is available on Hershey's official YouTube channel, their
social media pages, and sometimes featured on TV advertisements during major
events.

Did Hershey's collaborate with the deaf community
for their 2022 sign language commercial?

Yes, Hershey's collaborated with deaf actors and consultants to ensure
accurate and respectful representation of American Sign Language and deaf
culture in their 2022 commercial.

Additional Resources

1. Silent Sweets: The Story Behind Hershey’s Sign Language Commercial

This book delves into the making of Hershey’s 2022 sign language commercial,
exploring the inspiration, creative process, and impact of the campaign. It
highlights the importance of inclusivity in advertising and shares behind-
the-scenes stories from the cast and crew. Readers gain a deeper appreciation
for how the commercial brought awareness to the Deaf community.

2. Voices Unheard: Sign Language in Modern Media



Focusing on the rise of sign language representation across various media,
this book examines commercials, films, and TV shows that have embraced Deaf
culture. It discusses the significance of Hershey’s 2022 commercial as a
milestone in advertising inclusiveness. The book also features interviews
with Deaf actors and advocates promoting authentic representation.

3. Bridging Worlds: Communication and Connection Through Sign Language
This insightful book explores how sign language fosters connection between
hearing and Deaf individuals. Using Hershey'’s 2022 commercial as a case
study, it emphasizes the power of non-verbal communication in building
empathy and understanding. The book also provides an introduction to basic
sign language concepts for readers new to the subject.

4. The Sweet Sound of Silence: Marketing to the Deaf Community

An in-depth look into how brands like Hershey have begun targeting the Deaf
and hard-of-hearing audience through thoughtful marketing strategies. This
title analyzes the 2022 Hershey commercial’s success in reaching a broader
demographic by using sign language. It also discusses the challenges and
opportunities companies face when creating inclusive advertisements.

5. Hands in Harmony: Celebrating Deaf Culture Through Advertising

This book celebrates the representation of Deaf culture in advertising, with
a special focus on Hershey'’s 2022 sign language commercial. It explores how
advertisers can honor and authentically portray Deaf experiences, avoiding
stereotypes. The narrative includes stories from Deaf community members about
the positive impact of such media visibility.

6. Signs of Change: How Hershey’s Commercial Redefined Inclusion
Highlighting the transformative effect of the 2022 Hershey commercial, this
book discusses how the campaign set new standards for inclusivity in the
advertising industry. It covers the commercial’s reception, social media
influence, and its role in encouraging other brands to adopt similar
approaches. The book also reflects on the broader societal implications of
embracing diversity.

7. Expressive Hands: The Art and Language of Sign Communication

This educational book introduces readers to the beauty and complexity of sign
language as both an art form and a communication method. Using examples from
Hershey’s 2022 commercial, it illustrates how sign language can convey
emotion and narrative powerfully. The book includes photos and diagrams to
help readers understand key signs and gestures.

8. Inclusive Advertising: Strategies That Speak Beyond Words

Focusing on the marketing industry, this book offers practical advice and
case studies on creating inclusive advertisements that resonate with diverse
audiences. Hershey'’s 2022 sign language commercial serves as a primary
example of effective, respectful inclusion. The book guides readers through
the steps of engaging underserved communities in authentic ways.

9. Beyond Words: The Impact of Sign Language in Popular Culture
This title examines the growing presence of sign language in popular culture,



from music videos to commercials like Hershey's 2022 campaign. It highlights
how this visibility promotes awareness and acceptance of Deaf culture
worldwide. The book also explores future trends and the continuing evolution
of sign language in entertainment and media.
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